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@ The briEf Your campaign success

starts here

The University of Leeds sought to raise
awareness of their BA/undergraduate Open
Days, with the goal of driving engaged
traffic to the landing page. () Budget
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P designed to capture attention and increase
& REEe engagement. By using contextual and keyword
@ Pre-built audience models targeting, we reached users actively searching
for undergraduate courses.
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@ About fonemedia
Our methodology

We create highly targeted organisational awareness through

the power and reach of mobile marketing. Focusing heavily

on proven strategies that aim to hit the right people at O
the right time with the right message. We utilise the best

technology available to ensure a cost-effective and highly

targeted top-of-funnel awareness across multiple industries.
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